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Instructions for Using the Harvest of the Month 

Press Release Template
Template Topic: 

Announce a new or successful partnership between two organizations implementing Harvest of the Month. 

How to Use It: 

This press release template is available to local Network partners who would like to announce a new or successful partnership between two organizations implementing Harvest of the Month, such as between a local school and a local grower. Network partners can customize this template by inserting their own story in a compelling, interesting way. Here are a few items to keep in mind as you customize your press release: 

· Insert local contact information (names, location, phone numbers, etc.) wherever space is provided for it (noted in gray text). 

· Personalize the story by adding local names, photos, testimonials from people who are impacted by Harvest of the Month and this partnership (students, educators, families, local growers, etc.). Describe up front the struggles they have overcome prior to this partnership, and use quotes to emphasize why the partnership is important.  
· The recommended general structure for the release is: local information first (with support quotes, facts, data, and pictures), followed by statewide information, and closing with a local success anecdote (another quote, local story, picture/video, local contact information,  etc.). However, the sequencing may be changed depending on your objectives or the media outlet being pitched.

· When possible, use facts, figures or results that are specific to your region. Statewide data and facts are included within the template, but whenever possible, strengthen your argument by including local data. Accompany this data with a quote from a parent, educator, farmer, or program director to emphasize the significance of the data and how it is impacting the community. 

· Attach photos or embed video or other multi-media links into your template. This will add value to your release, improve search engine results, and improve the likelihood that a reporter will read your news release. 

· When appropriate, emphasize how Harvest of the Month connects to other sectors of the community and can be integrated into retail, worksites, faith-based groups, food banks, etc. 


[insert HOTM logo, picture, 

link to video clip, or other 

multi-media file to improve 

readership and search results]

For immediate release

CONTACT: Local Contact Name


         P: (XXX) XXX-XXXX


         E-mail: XXXXX

COMMUNITY PARTNERS WORK TOGETHER TO HELP KIDS 

EAT MORE FRUITS AND VEGETABLES AND BE MORE ACTIVE
Harvest of the Month Partnerships Link the Classroom, Cafeteria, Home, and Community

[Local City], Calif. ([insert date]) – [Insert Local Agency Here] It’s often been said, “It takes a village to raise a child.” In [insert city/community name], the same could be said about keeping our kids healthy. The [insert name of school/district/local health department] has partnered with [insert name of partnering organization] to implement Harvest of the Month, a statewide initiative of the Network for a Healthy California that motivates children and youth to make healthier choices like eating more fruits and vegetables and being more active every day. 


“We’re very excited to be teaming up with [insert name of partnering organization] on Harvest of the Month,” remarked [insert name of HOTM program director]. “Anytime you can reinforce messages that kids learn in different settings, whether in the classroom or out on a farm, the impact is that much more meaningful and lasting.” 


Through hundreds of resources and tools, Harvest of the Month provides hands-on opportunities for school-age children to explore, taste, and learn about the importance of eating fruits and vegetables and being active every day. Each resource, which can be downloaded for free at www.harvestofthemonth.com, provides the opportunity for collaboration among educators, child nutrition directors, school administrators, students, parents, farmers, and retail outlets—all of whom are striving to reverse the troubling epidemic of childhood obesity. 


It is no secret our children are not eating enough fruits and vegetables. For every ten kids in California, only three of them are eating the recommended amount of fruits and only one of them is eating the recommended amount of vegetables. Nearly two out of five California children are overweight or obese. Among children from low-income families, more than half are overweight or obese. This has a serious impact to their health, putting them at higher risk for type 2 diabetes, heart disease, and certain types of cancer. 

In January 2011, the U.S. Departments of Agriculture and Health and Human Services released the 2010 Dietary Guidelines for Americans with a new hallmark recommendation: make half your plate fruits and vegetables. The guidelines are supported by extensive research that shows eating a colorful variety of fruits and vegetables and getting at least 60 minutes of physical activity every day can help children maintain a healthy weight and lower their risk for serious health problems. 

Unfortunately, eating the recommended amount of fruits and vegetables or being active every day can be difficult, especially for children and youth in [insert name of local community] where access to healthy foods or safe places to play are limited. Through this partnership, the community is coming together to help bridge this gap allowing kids to be exposed to a variety of California grown fruits and vegetables each month, along with opportunities to increase physical activity. 

“This is a win-win for us,” says [insert name of lead contact at partnering organization]. “We enjoy being a part of Harvest of the Month because it’s fun to help out the kids and it’s good for our business.” 


There is no shortage of partnership opportunities with Harvest of the Month. Resources can be used in many different settings from worksite places and retail stores to church groups, after-school programs, farm to school programs, and local gardening projects. The benefits are usually mutual for everyone, with the health of our children being the biggest beneficiary. 


“With Harvest of the Month, we’re helping our kids not only eat more fruits and vegetables or be more active,” says [insert name of local HOTM program director]. “We’re instilling in them healthy habits they will have for a lifetime. It’s improving their health and the health of our community.”


To learn more about Harvest of the Month, visit www.harvestofthemonth.com. If interested in partnering with [insert name of school/district/health department] to support their efforts through [school gardening activities, farm to school program, etc.], contact [insert name and phone number]. 
[INSERT RELEVANT PICTURE, LINK TO VIDEO CLIP, OR OTHER MULTI-MEDIA LINK INTO PRESS RELEASE TO IMPROVE SEARCH RESULTS AND ODDS THAT RELEASE GETS READ]

About Harvest of the Month and the Network for a Healthy California
Harvest of the Month is developed by the California Department of Public Health’s Network for a Healthy California (Network). The Network is a statewide public health effort working with hundreds of partners and organizations to empower low-income Californians to live healthier lives through good nutrition and physical activity. Funding is from USDA SNAP, known in California as CalFresh. For CalFresh information, call 1-877-847-3663. For important nutrition information, visit www.cachampionsforchange.net.



#####
[Insert your organization’s name and address here]

